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Nama William 1401110463 
 
ABSTRAK 
 
TUJUAN PENELITIAN, untuk mengetahui strategi Public Relations yang 
digunakan oleh Nuage Pool and Garden Lounge dalam membentukBrand Awareness 
khususnya di daerah Kelapa Gading. METODE PENELITIAN, menggunakan 
metode penelitian kualitatif deskriptif. Menggunakan validasi dengan teknik 
triangulasi sumber. Seluruh data dikumpulkan melalui observasi dan wawancara 
secara mendalam. Teori yang digunakan dalam penelitian ini adalah teori PENCILS 
sebagai salah satu alat analisis dan media sosial.HASIL PENELITIAN, 
menjelaskan bahwa Nuage Pool and Garden Lounge memiliki beberapa strategi PR, 
seperti membuat kegiatan publikasi dan event. Selain itu Nuage Pool and Garden 
Lounge juga memiliki hambatan dalam kegiatan tersebut seperti  komunikasi yang 
kurang dengan management pusat dan hubungan dengan PERS yang belum terjalin 
dengan baik. KESIMPULAN, Strategi PR yang dilakukan oleh Nuage Pool and 
Garden Lounge dalam membentukBrand Awarness sudah cukup baik meskipun 
belum semua terlaksana dengan acuan analisis PENCILS. 
 
Kata Kunci: Strategi Public Relations, Brand Awareness, Nuage Pool and Garden 
Lounge. 
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Name William 1401110463 
 
ABSTRACT 
 
The purpose of this research is to know the PR strategic that is used by the Nuage 
Pool and Garden Lounge for creating the brand awarenessespecially for Kelapa 
Gading territory. The research method is using the qualitative descriptive method. 
Using the validation with triangulation technique. All the data are collected by 
observation and in depth interview. Theory that is used in this research is the 
PENCILS theory as one of the way for analyzing and social media. The result of this 
research explains that Nuage Pool and Garden Lounge has some PR strategies, such 
as making publication activities and events. Beside, the Nuage Pool and Garden 
Lounge also has some barriers in those activities, such as lack of communication 
with the center management and press relation has not established well. The 
conclusion is the PR strategic that has been done by Nuage Pool and Garden 
Lounge to form or build the Brand Awareness is well enough, although it has not 
been working properly with the PENCIL analytical reference. 
 
Keyword: Public Relations Strategy, Brand Awareness, Nuage Pool and Garden 
Lounge. 
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